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TONG QUAN BAI TRINH BAY

1.Kh4&i quat vé Public Relation (PR)
2.Khai quat vé Marketing - Mix
3.PR déng vai tro gi trong Marketing-Mix ?

4.PR hitu dung trong nhiing tinh huéng nao ?
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1. KHAI QUAT PR ...

1.1.PR1lagi?

1.2. Hay cho biét 5 1y do chinh vi sao ma mét doanh
nghiép can phai lam PR !

1.3. Khac nhau co ban gitta Marketing va PR 1a gi ?

1.4. Khac nhau co ban gitia quang cdo va PR 1a gi ?

1.5. Muoi cau héi dé quyét dinh xay dung mot chuong

trinh PR
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1.1. PRLAGIi ?

Theo ban, PR nghia tiéng Viét 1a gi?

Lam PR nghia la lam gi?
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PUBLIC RELATIONS — WHAT IS IT ?

“Public Relations is a management
tool that creates positive
relationships through
communication with the people upon
whose support the success of the
business depends.”

These “people” may include any of several possible publics:
customers, investors, employees, suppliers, distributors,
competitors, the government etc.
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PUBLIC RELATIONS — WHATISIT ?

Public relations practice is the art of social science in
analyzing trends, predicting their consequences,
counseling organization leaders, and implementing
planned programs of action which will serve both the

organization and public interest.

The World Assembly of Public Relations Associations —
PR handbook, Jim R. Macnamara, Prentice Hall Australia, 1996
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PUBLIC RELATIONS — WHAT IS IT ?

Public relations is the management function
concerned all communication. It includes
understanding issues, and analyzing public attitudes
which may have an impact on an organization, and
planning and  implementing  communication
initiatives.

The World Assembly of Public Relations Associations —
PR handbook, Jim R. Macnamara, Prentice Hall Australia, 1996
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P.R LA: %\

Chiic nang qudn tri danh gid thdi do cua cac doi
tuong c6 lién quan.

Xac dinh cac chinh sach va tha tuc (cia cd nhan
hay t6 chiic) c6 danh huéng dén lgi ich cha cac doi
tuong nay.

Thuc hién chuong trinh hanh dong dé gianh duogc
su thong hiéu va tin tudng.

Khoa hoc vé hanh vi cu xtr cla cong ty, hanh vi

gin chat phic lgi cong ty véi phic loi xa hoi.
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VAI TRO PR:

Xay dung va nang cao mot hinh anh tich cuc vé

cong ty trong cac gidi c¢6 lién quan.

Tao moi lién hé chit ché gitta hinh 4nh cong ty

va cac hinh 4nh sdn phdm khéc nhau cta cong ty.

P
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YEU CAU POI VGI NGUGI LAM PR:

-C6 kha nang hop tac
-C6 kha néng to chic
-Séng hoa dong
-Sang tao

-Ham hoc héi

-Biét 1ap ké& hoach, du tru
kinh phi.

-Kha nang viét va ding
bao.

-Kha nang chup anh,
video.

-T% chic va lam trién 1am.
-Nghién ciu thi truong.
-Kha nang kiém tai trg.
-Kha nang lam MC...
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1.2. Vi SAO DOANH NGHIEP CAN LAM PR ?

Hay cho biét 5 1y
do vi sao can
lam PR ?

Will PR kill
advertising ?
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1. TGD P&G Ed Arts nhan xét: “Nguoi tiéu dung
ngay nay khong chi mudn biét vé sdn phim
ma ho con mudn hiéu ré hon vé cong ty san

xuat ra san pham d¢”.

2. Mot nha lanh dao cong ty quang cao 16n: “Loi

thé& canh tranh bén ving duy nhat cta bat ky
nganh kinh doanh nao chinh 14 danh tiéng

3 29
cua no .
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Ot x W N

. PR introduces your identity

. PR gets you noticed

. PR enhances credibility

. PR enhances your role in a community

. Paves the way for the sale of products &

services

. Creates internal motivation among employees
. Provides new  opportunities for the

Organization

. Helps manage change
. Helps overcome executive isolation by keeping

management informed
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. PR lam cho nguoi tiéu dung nghi dén cong ty

v6i mot hinh anh tich cuc trong cac gidi co
lién quan.

. PR tao moéi lién hé chat ché gitta hinh anh

cong ty va hinh anh san phdm (OMO &
Confort).

3. PR ciing c6 cho quang c4o.

. PR khéng vi muc tiéu lgi nhudn ma la “quan

1y hinh dnh” cGia minh. N6 gitp ti€p can NTD
gan gii hon.

. Tang kha n#ng nhan biét cia NTD vé san

phdm, dich vu cta cong ty.

. Nang cao kién thic vé sdn pham/ dich vu cho

khéch hang tiém nang.
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“IT IS BETTER TO BE FIRST
THAN IT IS TO BE
BETTER”

Al Ries & Laura Ries
Some examples:
e Band-Aid, the first adhesive bandage.
e Charles Schwab, the first discount

stock brokerage firm.
e CNN, the first cable news network.

o Coca-Cola, the first cola.

o Dell, the first personal computer sold
direct.

e Domino’s, the first home delivery pizza
chain.

e ESPN, the first cable sports network.

o Gatorade, the first sports drink

o Gore-Tex, the first breathable
waterproof cloth.

o Heineken, the first imported beer.

o Hertz, the first car-rental company.

o Hoover, the first upright vacuum
cleaner. DLEL vacuurm

e IBM, the first mainframe computer.

e Intel, the first microprocessor.

o Jello, the first gelatin dessert.

.

Kentucky Fried Chicken, the first fast-
food chicken chain. —

“CREATE A NEW CATEGORY

YOU CAN BE FIRST IN”
Al Ries & Laura Ries

Kleenex, the first pocket tissue.

National Enquirer, the first supermarket
tabloid.

Palm, the first handheld computer.

Pizza Hut, the first pizza chain.

Playboy, the first men’s magazine.
PowerBar, the first energy bar.

Q-Tips, the first cotton swab.

Red Bull, the first energy drink

Reynolds Wrap, the first aluminum foil.
Rollerblade, the first in-line skate.

Rolex, the first expensive Swiss watch.
Samuel Adams, the first microbrewed beer.
Saran Wrap, the first plastic food wrap.
Snackwell’s, the first fat-free cookie.
Softsoap, the first liquid soap.
Sun  Microsystems, the
workstation.

Taco Bell, the first Mexican food chain.
Tide, the first detergent.

Time, the first newsweekly magazine.
Xerox, the first plain-paper copier.

first  Unix
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Conclusion:

How do you become the leader? You
launch a new category you can be
first in. It doesn’t have to be a big
technological advance.

“Sometimes the simple ideas are
the easiest to get into the mind”.
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PR dem lai lgi ich gi ?

e Nang cao uy tin cong ty va xay dung
hinh anh dep trong cong ching.

e Tang kha niang nhan biét ctia ngudi tiéu
dung vé san phdm, dich vu.

e Nang cao kién thic vé san pham, dich
vu.

e Thay d6i nhan thic cia nguoi tiéu dung
vé san phdm, dich vu.

e PR la R.A.C.E (Research — Action -
Communication — Evaluation)
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1.3. KHAC NHAU GIUA MARKETING & PR

| Marketing |—————— PR |

During ordinary times ...
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Vai tro PR trong Marketing-Mix

e PR should be an integral part of the
marketing-mix.

e PR & advertising go hand in hand. They
are both necessary if you want to ensure
that your message is heard. Many new
products have failed simply because there
is no build up or market education and
hence advertising spend was a waste of
money.
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e Yes, PR plays a tactical role in the
marketing mix BUT it is now becoming a
full strategic partner in the marketing
process.

e WHY?

- Marketers have realised that it is not
enough to build awareness &
recognition you also have to build
relationships. Only PR can do this.

- PR is less expensive than advertising
because there are no production costs,
media purchase costs.
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1.4. KHAC NHAU GIJUA QUANG CAO & PR

Quang cao
-Nhdm vao khach hang
tiém ning
-Thuong duogc dang trén
cac bao c6 so6 lugng 4an
pham 16n
-Kinh phi cao
-Tim cach tao dung va duy
tri hinh 4nh s&n ph4dm dé
thuyé&t phuc khach mua

PR

Nhdm vao nhiéu ngudi
dang va sé lién quan
-Pang trén cac bao mang
tinh tu van, bdo tuong, to
buém

Kinh phi thap hon QC
-Tim cich gi6i thiéu, dan
dat cong ching dé hinh
thanh tri thde va su hiéu
biét ding din vé cong ty
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1.5. POl TUONG VA CAC HOAT PONG PR

2 an han vié
Co quan
uit phag

Doi tha
anh tra
[Nha cung
cap
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10 d6i tuong cua PR

Quan hé véi céc co quan truyén thong
(information Org-Media Relations/
Quang cao cong ty-Publicity)

Quan hé véi cdc co quan cong quyén
(Gov-Org-relations — Lobbying)

Quan hé véi khach hang (General
Public/ Consumer relations)

Quan hé véi cdc nha cung cap (Supplier
relations)

Quan hé véi cac nha dai ly, trung gian
phan phoi (Distributor relations)
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10 d6i tuong cua PR (tt)
Quan hé d6i v6i cdc d6i thu canh tranh

(Competitor relations)

Quan hé vé6i céac to chic, doan thé
(Organization/ NPO relations)

Quan hé véi gidi hoat dong xa hoi
(Citizen Action Public — Community
relations)

Quan hé véi cdc gi6i dau tu/ gidi tai
chinh (Financial Public — Investor
relations)

Quan hé véi cac nhan vién trong cong
ty (Internal relations).
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e Mot s6 hoat dong PR
— Quan hé bao dai

-~ Tham quan co s6

- Hoat dong xa hoi
— T6 chic su kién
- Tai tro

— Tai liéu

— Giai quyét khing hoang
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S6 Luong Chuyén Vién PR Trén Thé Giéi

e 1950: 19,000

e 1960: 31,000 — +63%
e 1970: 76,000 — +145%
e 1980: 126,000 — +66%
e 1990: 162,000 — +28%
e 2000: 197,000 — + 21%

e Sources: Effective Public Relation
website
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S6_luong chuyén vién PR trén thé gidi
theo linh vuc

e Cong ty SX, cong nghiép, hang tiéu dung,
tai chinh, bdo hiém, gidi tri: 52%

e Cong ty PR, quang cdo, cd nhan hanh nghé
riéng lé: 20%

e Vién, co s gido duc, dao tao: 10%

e Bénh vién, dich vu cham séc tai nha: 8%

e Chinh quyén cac cap: 5%

e Cac to chdc tur thién, ..: 5%
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1.6 When PR is particularly useful

n PR
creates “news” which sets off a “buzz”

n PR
devices useful for breathing life into an

old product eg. Sponsoring a concert,
hosting a seminar, contributing to a
community charity.

. &
can’t afford advertising
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" As a memory aid - people remember a
well-written piece while advertising is
cluttered. Creates word-of-mouth
feedback & discussion

" For a complicated product: PR allows
a more comprehensive explanation

" To enhance reputation: it’s better for
a 3rd party to pat you on the back

" In a crisis: PR provides the necessary
minute-by-minute communication
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